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We invite you to partner with us for the 2025 
Kamloops Daybreak Rotary Ribfest. 

 
 

August 8th, 9th, and 10th will feature Kamloops’ signature summer event: 
Kamloops Daybreak Rotary Ribfest. Those attending will enjoy free live 
entertainment, vendors, refreshments, and of course, award-winning ribs 
from Champion Ribbers in our beautiful Riverside Park. 
  
Since 2012, the Kamloops Daybreak Rotary Ribfest has become the SIGNATURE 
FAMILY EVENT in Kamloops and surrounding region. In the process, Ribfest has 
raised over $850,000 for local charities. 100% of profits have given back into 
our community, supporting mainly local youth and seniors programs. 

2024 Results 
✓ Raised over $60,000 for our community 

✓ 80,000 attendees throughout the weekend 

✓ Local economic impact of over $6.2 million dollars 

✓ Spent over 87% of our budget back to locally 

owned companies (over $275,000) 



3 | P a g e  
 

   
 

 

Where does the money raised go? 
 

Rotary is a volunteer organization built on the value of “Service Above Self”. Since 

2012, money raised from Ribfest has gone directly to support local organizations and 

programs such as: 
• Y Mental Health Programs 

• Alzheimer’s Kamloops 

• Kamloops Brain Injury Association 

• PIT Stop 

• Kamloops Hospice House 

• Kamloops Food Bank 

• Kamloops Literacy Programs 

• Toys for Kids 

• TRU Nursing Building and Student Scholarships 

• RIH New Tower 

• Kamloops BC SPCA  

• Freeze Athletics 

• Rotary Youth Exchange 

• And many many many more !!! 

 

 

 

 

We are proud that our event raises money for our community, has a significant 

economic impact to local businesses, and is a signature event Kamloopsians can be 

proud of! In 2024, we spent over $275,000 directly back to locally owned companies 

to put on our great event! 
 

 

  

Economic Impact 

$ 3.5 
 Million 

$ 6.2 

Million 

$ 45 
Million 

DIRECT 
ECONOMIC IMPACT 

WEEKEND 

ECONOMIC IMPACT 
TOTAL ECONOMIC 

IMPACT SINCE 2012 

The Legacy 
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Exclusive for Partner Sponsors only 
 

Features include: 

• 2.5 hr time slots (Availability based on completion of 
contract, and timing with other level sponsors) 

• Private Bar 

• Food delivery  
 

 

 

 

 

 

 

 

 

 

 
 

 

 

Make sure you don't miss a thing! 
 

April 30th – Full value for your Sponsorship!  
 
May 15th - Traditional Media cutoff 
 
May 31st – Printed Material and Social Media deadline 
 
June 15th – Event Weekend cutoff  

Deadlines 

VIP Tents 
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In 2024, we diverted 95% away from the landfill with a total of 
16,682 kg recycled in many different streams! 

 

 
 

 
 

95% 

Diversion  

7800 KG OF 

COMPOST  

280kg Flexible Plastic 

294kg Refundable 

Containers 

Sustainability 

INTERESTED IN SPONSORING OUR SUSTAINABILITY STATIONS LOCATED THROUGHOUT RIBFEST? 

NAMING RIGHTS ARE AVAILABLE FOR 2025 – ASK US FOR MORE INFORMATION! 



6 | P a g e  
 

 
 

  
Partner Sponsors 

Ti
tl

e
P

la
ti

n
u

m
 P

ar
tn

e
r

G
o

ld
 P

ar
tn

e
r

Si
lv

e
r 

P
ar

tn
e

r

$
3

0
,0

0
0

 
$

2
0

,0
0

0
 

$
1

0
,0

0
0

 
$

7
,5

0
0

 

TR
A

D
IT

IO
N

A
L 

M
ED

IA
 (

R
ad

io
, T

V
, P

ri
n

t)
Lo

go
 in

cl
u

si
o

n
 in

 a
ll 

p
re

ss
 r

el
ea

se
s

Ye
s

Ye
s

Ye
s

Ye
s

Ye
s

Ye
s

Ye
s

Ye
s

*p
o

o
l o

f 
fi

ft
y 

3
0

 s
ec

o
n

d
 a

d
s

Te
le

vi
si

o
n

Ye
s 

*
 if

 a
va

ila
b

le
 *

Ye
s 

*
 if

 a
va

ila
b

le
 *

SO
C

IA
L 

M
ED

IA
 (

W
e

b
si

te
, F

ac
e

b
o

o
k,

 T
w

it
te

r,
 In

st
ag

ra
m

)
Ye

s
Ye

s

Ye
s

Ye
s

Ye
s

Ye
s

* 
Su

b
je

ct
 t

o
 c

o
-o

p
er

at
io

n
 a

n
d

 c
o

o
rd

in
at

io
n

 w
it

h
 S

p
o

n
so

r

Fa
ce

b
o

o
k 

G
iv

e-
aw

ay
 C

o
n

te
st

s
Ye

s
Ye

s
Ye

s
Ye

s

Te
a

m
 P

h
o

to
s 

in
 t

h
e 

P
ar

k 
to

 p
o

st
 o

n
 S

o
ci

al
 M

ed
ia

 o
n

 w
ee

ke
n

d
Ye

s
Ye

s
Ye

s
Ye

s

So
ci

al
 M

ed
ia

 T
h

an
k-

yo
u

's
 (

A
llo

ca
te

d
 b

et
w

ee
n

 F
ac

eb
o

o
k,

 In
st

ag
ra

m
, T

w
it

te
r)

4
 le

a
d

in
g 

u
p

 t
o

 e
ve

n
t,

 2
 d

u
ri

n
g 

th
e 

w
ee

ke
n

d
Ye

s
Ye

s
Ye

s
Ye

s

2
 le

a
d

in
g 

u
p

 t
o

 e
ve

n
t,

 1
 d

u
ri

n
g 

th
e 

w
ee

ke
n

d

1
 le

a
d

in
g 

u
p

 t
o

 e
ve

n
t

Lo
go

 o
n

 W
eb

si
te

B
a

n
n

er
B

a
n

n
er

B
a

n
n

er
Ye

s

R
IB

FE
ST

 P
R

IN
TE

D
 M

A
T

ER
IA

L
G

en
er

al
 E

ve
n

t 
p

o
st

er
s

Ti
tl

e 
Lo

go
La

rg
e 

Lo
go

La
rg

e 
Lo

go
Sm

al
l L

o
go

* 
Su

b
je

ct
 t

o
 p

ri
n

ti
n

g 
d

ea
d

lin
e 

o
f 

A
p

ri
l 3

0
th

W
ee

ke
n

d
 M

ap
Ti

tl
e 

Lo
go

La
rg

e 
Lo

go
Sm

al
l L

o
go

N
am

e

*S
u

b
je

ct
 t

o
 p

ri
n

ti
n

g 
d

ea
d

lin
e 

o
f 

Ju
n

e 
1

5
th

 

EV
EN

T 
W

EE
K

EN
D

3
' X

 1
0

' B
a

n
n

er
3

' x
 5

' s
ig

n
3

' x
 5

' s
ig

n

Ye
s

Ye
s

*S
ig

n
ag

e 
in

 c
u

st
o

m
 lo

ca
ti

o
n

s 
in

 R
iv

er
si

d
e 

P
ar

k

Ye
s

Ye
s

Ye
s

Ye
s

*M
in

im
u

m
 5

8
6

4
2

Ye
s

Ye
s

Ye
s

Ye
s

* 
Th

re
e

 d
ay

 S
p

o
n

so
r 

st
af

fe
d

 t
en

t 
to

 p
ro

m
o

te
 p

ro
d

u
ct

s/
se

rv
ic

es

H
er

it
ag

e 
H

o
u

se
 a

cc
es

s
Ye

s
Ye

s
Ye

s
Ye

s

Ti
tl

e 
Lo

go
La

rg
e 

Lo
go

La
rg

e 
Lo

go
Sm

al
l L

o
go

Ti
tl

e 
Sl

id
e

C
u

st
o

m
 S

lid
e

C
u

st
o

m
 S

lid
e

La
rg

e 
Lo

go

2
0

1
5

1
0

6

M
u

lt
ip

le
 lo

ca
ti

o
n

s
M

u
lt

ip
le

 lo
ca

ti
o

n
s

M
u

lt
ip

le
 lo

ca
ti

o
n

s
M

u
lt

ip
le

 lo
ca

ti
o

n
s

V
IP

 T
en

t 
B

o
o

ki
n

g
Ye

s
Ye

s
Ye

s
Ye

s

*M
u

st
 c

o
n

fi
rm

 w
it

h
in

 b
o

o
ki

n
g 

ti
m

e 
to

 g
et

 p
ri

o
ri

ty
 t

im
e 

sp
o

ts
.

*P
ri

ci
n

g 
o

f 
fo

o
d

 T
B

D
. A

ll 
fo

o
d

 s
er

vi
ce

 f
am

ily
 s

ty
le

 a
n

d
 o

n
e 

d
el

iv
e

ry
 

th
ro

u
gh

o
u

t 
ti

m
e.

2
  -

 2
.5

h
r 

T
im

e 
sl

o
ts

b
o

o
ki

n
g 

b
y 

A
p

ri
l 1

1
 -

 2
.5

h
r 

T
im

e 
Sl

o
ts

 

b
o

o
ki

n
g 

b
y 

M
ay

 1

1
 -

 2
.5

h
r 

T
im

e 
Sl

o
ts

 

b
o

o
ki

n
g 

b
y 

Ju
n

e 
1

$
1

,0
0

0
 f

o
r 

2
.5

h
r 

Ti
m

e 
Sl

o
t 

b
as

ed
 o

n
 

av
a

ila
b

lit
y 

in
 J

u
ly

C
u

st
o

m
 P

ar
k 

B
ra

n
d

in
g

Lo
go

 /
 b

ra
n

d
 r

ec
o

gn
it

io
n

 o
n

 m
ai

n
 s

ta
ge

 e
ve

n
t 

sc
re

e
n

 

C
o

m
p

lim
en

ta
ry

 h
al

f 
ri

b
 d

in
n

er
s

B
a

n
n

er
 in

 P
ar

k 
(p

ro
vi

d
ed

 b
y 

sp
o

n
so

r)

C
o

rp
o

ra
te

 r
ep

re
se

n
ta

ti
o

n
 o

n
 a

ll 
vo

lu
n

te
e

r 
sh

ir
ts

Li
ve

-O
n

 S
ta

ge
 M

en
ti

o
n

s

O
n

-s
it

e 
p

ar
ki

n
g 

sp
o

ts

O
n

-S
it

e 
Te

n
t 

P
o

p
 B

y 
Fa

ce
b

o
o

k 
Li

ve
 o

n
 w

ee
ke

n
d

 *

C
u

st
o

m
 M

ai
n

 S
ta

ge
 S

ig
n

ag
e

20
25

 K
am

lo
o

p
s 

D
ay

b
re

ak

R
o

ta
ry

 R
ib

fe
st

 S
p

o
n

so
rs

h
ip

R
a

d
io

 S
p

o
n

so
r 

A
d

s 
- 

A
ll 

K
am

lo
o

p
s 

St
at

io
n

s

C
u

st
o

m
 S

o
ci

al
 M

ed
ia

 C
am

p
ai

gn
 *

Lo
go

 o
n

 F
ac

eb
o

o
k 

C
o

ve
r 

P
h

o
to

 &
 P

o
st

s 
w

it
h

 D
ai

ly
 S

ch
ed

u
le

 *

P
ar

tn
er

s 
o

f 
R

ib
fe

st



7 | P a g e  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

© 2016 Kent Wong 

 

Rack Sponsors 
Fu

ll 
R

ac
k

3/
4 

R
ac

k
1/

2 
R

ac
k

R
ib

 T
ip

$5
,0

00
 

$3
,5

00
 

$2
,5

00
 

$1
,5

00
 

TR
A

D
IT

IO
N

A
L 

M
ED

IA
 (

R
ad

io
, T

V
, P

ri
n

t)
Ye

s

*p
o

o
l o

f 
fi

ft
y 

3
0 

se
co

n
d

 a
d

s

SO
C

IA
L 

M
ED

IA
 (

W
eb

si
te

, F
ac

eb
o

o
k,

 T
w

it
te

r,
 In

st
ag

ra
m

)
So

ci
al

 M
ed

ia
 T

h
an

k-
yo

u
's

 (
A

llo
ca

te
d

 b
et

w
ee

n
 F

ac
eb

o
o

k,
 In

st
ag

ra
m

, T
w

it
te

r)

4 
le

ad
in

g 
u

p
 t

o
 e

ve
n

t,
 2

 d
u

ri
n

g 
th

e 
w

ee
ke

n
d

Ye
s

2 
le

ad
in

g 
u

p
 t

o
 e

ve
n

t,
 1

 d
u

ri
n

g 
th

e 
w

ee
ke

n
d

Ye
s

Ye
s

1 
le

ad
in

g 
u

p
 t

o
 e

ve
n

t
Ye

s
Ye

s

Lo
go

 o
n

 W
eb

si
te

Ye
s

Ye
s

Ye
s

Ye
s

Ye
s

R
IB

FE
ST

 P
R

IN
TE

D
 M

A
TE

R
IA

L
G

en
er

al
 E

ve
n

t 
p

o
st

er
s

N
am

e

* 
Su

b
je

ct
 t

o
 p

ri
n

ti
n

g 
d

ea
d

lin
e 

o
f 

A
p

ri
l 3

0t
h

EV
EN

T 
W

EE
K

EN
D

Ye
s

Ye
s

*M
in

im
u

m
 5

Ye
s

* 
Th

re
e 

d
ay

 S
p

o
n

so
r 

st
af

fe
d

 t
en

t 
to

 p
ro

m
o

te
 p

ro
d

u
ct

s/
se

rv
ic

es

H
er

it
ag

e 
H

o
u

se
 a

cc
es

s
Ye

s

N
am

e

M
ed

iu
m

 L
o

go
Sm

al
l L

o
go

Sm
al

l L
o

go
Sm

al
l L

o
go

N
am

e

4
2

2 
lo

ca
ti

o
n

s
1 

lo
ca

ti
o

n
1 

lo
ca

ti
o

n
1 

lo
ca

ti
o

n
1 

lo
ca

ti
o

n

V
IP

 T
en

t 
B

o
o

ki
n

g

*M
u

st
 c

o
n

fi
rm

 w
it

h
in

 b
o

o
ki

n
g 

ti
m

e 
to

 g
et

 p
ri

o
ri

ty
 t

im
e 

sp
o

ts
.

*P
ri

ci
n

g 
o

f 
fo

o
d

 T
B

D
. A

ll 
fo

o
d

 s
er

vi
ce

 f
am

ily
 s

ty
le

 a
n

d
 o

n
e 

d
el

iv
er

y 

th
ro

u
gh

o
u

t 
ti

m
e.

Lo
go

 /
 b

ra
n

d
 r

ec
o

gn
it

io
n

 o
n

 m
ai

n
 s

ta
ge

 e
ve

n
t 

sc
re

en
 

C
o

m
p

lim
en

ta
ry

 h
al

f 
ri

b
 d

in
n

er
s

B
an

n
er

 in
 P

ar
k 

(p
ro

vi
d

ed
 b

y 
sp

o
n

so
r)

C
o

rp
o

ra
te

 r
ep

re
se

n
ta

ti
o

n
 o

n
 a

ll 
vo

lu
n

te
er

 s
h

ir
ts

Li
ve

-O
n

 S
ta

ge
 M

en
ti

o
n

s

O
n

-S
it

e 
Te

n
t 

Fr
ie

n
d

20
25

 K
am

lo
o

p
s 

D
ay

b
re

ak

R
o

ta
ry

 R
ib

fe
st

 S
p

o
n

so
rs

h
ip

R
ad

io
 S

p
o

n
so

r 
A

d
s 

- 
A

ll 
K

am
lo

o
p

s 
St

at
io

n
s

R
ac

k 
Le

ve
ls



8 | P a g e  
 

 

 

 

 

 

 

 

 

INTERESTED IN LEARNING MORE? 

CONTACT US! 

info@kamloopsribfest.com 


